
How Stampen Media is 
maximising programmatic 
display revenue



Programmatic revenue since 2016



Three most important factors

• Server-side header bidding, which makes it possible to add more demand

• A solution to combine more ads with a retained user experience and high 

viewability

• Experimenting with different shares of articles behind paywalls to meet the 

demand from the advertising side without harming the consumer business
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More demand increases price
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AI-driven ad inventory
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UX metrics – average scroll depth



UX metrics – average time on page



100 million pageviews, 75% fillrate, Sold CPM 35 SEK
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Higher CPM´s around payments



More traffic and more revenue
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Linkedin: https://www.linkedin.com/in/h%C3%A5kan-hamrin-61666416/

Mail: hakanhamrin@gmail.com, hakan@livewrapped.com

https://www.linkedin.com/in/h%C3%A5kan-hamrin-61666416/

	Bild 1: How Stampen Media is maximising programmatic display revenue
	Bild 2: Programmatic revenue since 2016
	Bild 3: Three most important factors
	Bild 4
	Bild 5
	Bild 6
	Bild 7: Three different businesses
	Bild 8: Three most important factors
	Bild 9: More demand increases price
	Bild 10
	Bild 11: Three most important factors
	Bild 12
	Bild 13
	Bild 14: UX metrics – average scroll depth
	Bild 15: UX metrics – average time on page
	Bild 16
	Bild 17: Three most important factors
	Bild 18
	Bild 20
	Bild 21: Three most important factors

